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THE MIDDLE MARKET INDICATOR (MMI) FROM THE NATIONAL CENTER FOR THE MIDDLE MARKET IS A 
QUARTERLY BUSINESS PERFORMANCE UPDATE AND ECONOMIC OUTLOOK SURVEY CONDUCTED AMONG 
1,000 C-SUITE EXECUTIVES OF COMPANIES WITH ANNUAL REVENUES BETWEEN $10MM AND $1B.

There are nearly 200,000 U.S. middle market businesses that represent 
one-third of private sector GDP, employing approximately 47.9 million 
WLVWSL��;OLZL�I\ZPULZZLZ�V\[WLYMVYTLK�[OYV\NO�[OL�ÄUHUJPHS�JYPZPZ� 
(2007–2010 period) by adding 2.2 million jobs across major industry 
sectors and U.S. geographies, demonstrating their importance to the 
overall health of the U.S. economy. They are private and public, family 
owned, and sole proprietorships, geographically diverse, and span  
almost all industries. The health of these businesses and their respective 
outlook serve as a solid indicator for the greater U.S. economy as a  
whole. (See www.middlemarketcenter.org: “The Market that Moves 
(TLYPJH�¹�ZLTPUHS�YLZLHYJO�VU�[OL�KLÄUP[PVU��ZPNUPÄJHUJL��HUK�YVSL� 
of the middle market, Oct. 2011.)

How is the research conducted?
The MMI surveys 1,000 CEOs, CFOs, and other C-suite executives  
of America’s middle market companies on key indicators of past  
and future performance in revenues, employment, and allocation  
VM�JHZO��;OL�Z\Y]L`�HSZV�YLWVY[Z�TPKKSL�THYRL[�JVTWHU`�JVUÄKLUJL� 
PU�[OL�NSVIHS��<�:���HUK�SVJHS�LJVUVTPLZ�HUK�PKLU[PÄLZ�RL`�I\ZPULZZ�
JOHSSLUNL�HYLHZ��;OL�Z\Y]L`�^HZ�KLZPNULK�[V�HJJ\YH[LS`�YLÅLJ[� 
the nearly 200,000 U.S. businesses with revenues between $10MM  
and $1B, the lower and upper limits on middle market annual revenue.  
The quarterly survey is designed and managed by the National Center  
for the Middle Market.

Executive Summary
Halfway through 2019, growth in the middle market is decidedly strong. 
Year-over-year revenue growth remains high at an 8.5% rate, with more 
[OHU�[OYLL�X\HY[LYZ�VM�ÄYTZ�������YLWVY[PUN�NHPUZ�V]LY�[OL�WHZ[����
TVU[OZ��5LHYS`�[^V�V\[�VM�Ä]L�ÄYTZ�������HYL�NYV^PUN�HNNYLZZP]LS �̀�
reporting revenue growth rates of 10% or more. The employment growth 
rate picked up to 6.4%, following a slight slowdown over the past two 
quarters, with 55% of all middle market companies saying they expanded 
[OLPY�OLHKJV\U[�HUK�����VM�ÄYTZ�ZH`PUN�[OLPY�^VYRMVYJL�NYL^�I`�����VY�
more compared to one year ago. For nearly all companies, the new order 
pipeline looks the same as or better than it did one year ago and fewer 
[OHU�VUL�V\[�VM����ÄYTZ�L_WLJ[�ZHSLZ�VY�KLTHUK�[V�KL[LYPVYH[L��H[�SLHZ[�
in the short-term. The majority of middle market leaders say they have 
HJJLZZ�[V�Z\ɉJPLU[�^VYRPUN�HUK�PU]LZ[TLU[�JHWP[HS��

;OL�ZLU[PTLU[�U\TILYZ��OV^L]LY��WHPU[�H�ZVTL^OH[�KPɈLYLU[�WPJ[\YL��
After rising steadily since mid 2017, the proportion of leaders saying 
overall company performance is better today compared to one year ago 
dropped notably last quarter to 67% and remained fairly consistent this 
X\HY[LY�H[������*VUÄKLUJL�PU�[OL�LJVUVT`�PZ�VɈ�[OL�OPNOZ�YLJVYKLK�
in early 2018. Leaders appear particularly apprehensive about the 
next three months: Fewer companies expect the business climate to 
improve next quarter, driving the Short Term Middle Market Index down 
ZPNUPÄJHU[S �̀�0U�HKKP[PVU��[OL�WLYJLU[HNL�VM�SLHKLYZ�ZH`PUN�[OL`�^V\SK�
save an extra dollar as a cushion, perhaps to weather a future economic 
downturn, continues to increase. 

Despite these cautious attitudes, it appears that, at least for the time 
being, key growth behaviors will not change. Similar proportions of 
companies continue to say they will launch a new product or service or 
expand into a new domestic market in the next 12 months. And most 
companies expect continued revenue growth over the next 12 months, 
albeit at slightly slower rates than they projected during most of 2018. 
Projections for the rate of future employment growth jumped more than 
VUL�M\SS�WVPU[��MYVT������SHZ[�X\HY[LY�[V������^P[O�[^V�V\[�VM�Ä]L�ÄYTZ�
saying they will add people over the next year.  

In line with historical trends, the largest middle market companies with 
revenues between $100 million and $1 billion are growing the fastest, 
^P[O�HJX\PZP[PVUZ�HJJV\U[PUN�MVY�H�SHYNL�WHY[�VM�[OL�KPɈLYLUJL�PU�NYV^[O��
(See Spotlight, p. 6.) From an industry perspective, construction boasted 
a year-over-year revenue growth rate of 11.5%, up from 10.8% last 
quarter, along with an employment growth rate of 10.6%, up from 7.6% 
last quarter. These numbers may be driven by the busy building season. 
4HU\MHJ[\YPUN��I\ZPULZZ�ZLY]PJLZ��HUK�ÄUHUJPHS�ZLY]PJLZ�ÄYTZ�HSZV�
reported strong growth numbers this quarter. 

As companies start the second half of 2019, talent issues will remain 
a key challenge, especially with many companies looking to add to 
[OLPY�Z[HɈZ��>P[O�\ULTWSV`TLU[�HSYLHK`�]LY`�SV �̂�ML^LY�JVTWHUPLZ�
expect continued tightening in the labor market, but middle market 
ÄYTZ�ZH`�[OL`�^PSS�Z[PSS�Z[Y\NNSL�^P[O�OPYPUN�HUK�YLJY\P[PUN��ZRPSSZ�NHW�
PZZ\LZ��HUK�YL[HPUPUN�Z[HɈ��9LN\SH[PVUZ�JVU[PU\L�[V�OH]L�H�ULNH[P]L�
PTWHJ[�VU�TVZ[�TPKKSL�THYRL[�ÄYTZ�HUK�THU`�JVTWHUPLZ�HYL�Z[PSS�PU�[OL�
process of preparing for changing tax laws and regulatory requirements. 
Companies also see risk increasing, and managing that risk can be a 
challenge, especially when it comes to cybersecurity. Compared to three 
months ago, more companies are placing greater importance on risk 
THUHNLTLU[��LZWLJPHSS`�ÄYTZ�H[�[OL�OPNOLY�LUK�VM�[OL�YL]LU\L�ZWLJ[Y\T�

>OL[OLY�VY�UV[�HU�LJVUVTPJ�ZSV^KV^U�PZ�PUKLLK�VU�[OL�OVYPaVU��P[�
appears that some middle market leaders are at least considering the 
possibility, particularly in the short-term. For now, however, it is business 
as usual with the majority of companies planning on continued growth 
and preparing to tackle the challenges that will come with it.
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After declining slightly last quarter, the proportion of middle market companies 
reporting year-over-year revenue growth rebounded to 77%, on par with 
U\TILYZ�ZLLU�[OYV\NOV\[�������(IV\[�[^V�V\[�VM�Ä]L�������VM�[OLZL�
companies reported growth of 10% or more for the past 12 months. Overall, 
the middle market growth rate remains strong at 8.5%, with upper middle 
market companies growing the fastest. Construction companies reported the 
strongest bump in growth rate. Middle market manufacturers also reported 
an increase in the rate of growth while services and healthcare companies 
continue to report strong numbers.

>P[O�[OL�L_JLW[PVU�VM�[^V�X\HY[LYZ�V]LY�[OL�WHZ[�ZL]LU�`LHYZ��TPKKSL�THYRL[�
executives have consistently underestimated and overdelivered when it 
comes to future growth projections. More than half (52%) of middle market 
businesses believe growth will continue over the next year, while just 8% see 
it declining. Compared to last quarter, estimates for the rate of growth have 
remained consistent at 5.4%. Upper middle market companies report the 
strongest future growth rate projections at 6.2%. 

Over the past 12 months, 55% of middle market companies added new 
QVIZ�^OPSL�Q\Z[�����KLJYLHZLK�[OL�ZPaL�VM�[OLPY�^VYRMVYJL��@LHY�V]LY�
year employment growth rose from 5.6% last quarter to 6.4%. Growth 
PZ�ILPUN�KYP]LU�I`�TVYL�ÄYTZ�OPYPUN�TVYL�HNNYLZZP]LS`!�;OL�WYVWVY[PVU�VM�
companies increasing the workforce by 10%+ rose from 26% last quarter 
[V������>OPSL�\WWLY�TPKKSL�THYRL[�JVTWHUPLZ�YLWVY[�[OL�MHZ[LZ[�YH[L�
of employment growth, companies with less than $100 million in annual 
YL]LU\LZ�ZOV^LK�ZPNUPÄJHU[�NHPUZ�[OPZ�X\HY[LY��*VUZ[Y\J[PVU�JVTWHUPLZ�
report the strongest gains in employment, as one would expect given the 
industry’s revenue growth. 

After declining for three straight quarters, projections for future 
LTWSV`TLU[�NYV^[O�HYL�\W�ZPNUPÄJHU[S �̀�*VTWHYLK�[V�SHZ[�X\HY[LY��TVYL�
companies say they will hire over the next 12 months, and the 41% of 
ÄYTZ�[OH[�L_WLJ[�[V�HKK�QVIZ�HU[PJPWH[L�H�NYV^[O�YH[L�VM�������4HU`�VM�
[OLZL�ÄYTZ�^PSS�IL�OPYPUN�ZVVULY�YH[OLY�[OHU�SH[LY!�����VM�JVTWHUPLZ�ZH`�
the workforce will increase in the short-term. 

*2Q numbers include only companies who have reported 2Q earnings  
results. Numbers change as more businesses report financial results.

Revenue Growth 
Growth remains stable at high levels 

Employment Growth 
Hiring rates rebound 

of middle market 
companies reported 
positive revenue growth.

of middle market 
companies expect  
to add jobs.

2Q’19

77%

2Q’19

41%

2Q’18

75%

2Q’18

46%

8.5%

6.4%

2.3%

5.2%*

5.4%

4.8%

1.0%

PAST 12 MO.

PAST 12 MO.

LARGE CORP.

PAST 12 MO.

NEXT 12 MO.

NEXT 12 MO.

SMALL BUS.

MIDDLE MARKET

MIDDLE MARKET

ADP (Past 12 Mo.)

S&P 500

2Q’19

2Q’19

2Q’19

2Q’19

2Q’19

2Q’19

2Q’19

1Q’19  8.7%         2Q’18  7.4%

1Q’19  5.6%         2Q’18  6.7%

1Q’19  2.3%         2Q’18  2.9%

1Q’19  3.3%         2Q’18  8.3%

1Q’19  5.4%         2Q’18  5.9%

1Q’19  3.4%         2Q’18  4.8%

1Q’19  1.0%         2Q’18  1.0%

3

FOR COMPLETE TRENDING, INDUSTRY, & REGIONAL DATA, VISIT MIDDLEMARKETCENTER.ORG



(M[LY�KLJSPUPUN�MVY�[^V�X\HY[LYZ��TPKKSL�THYRL[�SLHKLYZ»�JVUÄKLUJL�
in both the national and local economies inched back up this quarter. 
.SVIHS�JVUÄKLUJL�SL]LSZ��OV^L]LY��JVU[PU\LK�[OLPY�KV^U^HYK�[YLUK��
perhaps due to a combination of geopolitical tensions and trade battles. 
([�� ���NSVIHS�JVUÄKLUJL�PZ�H[�[OL�SV^LZ[�SL]LS�YLWVY[LK�ZPUJL�[OL�LUK�VM�
������[OV\NO�P[�YLTHPUZ�^LSS�HIV]L�JVUÄKLUJL�SL]LSZ�YLWVY[LK�IL[^LLU�
2012 and most of 2016. 

>OPSL�UH[PVUHS�HUK�SVJHS�ZLU[PTLU[�PZ�JSLHYS`�I\SSPZO��^P[O�JVUÄKLUJL�
rates of 82% and 89% respectively), these numbers remain somewhat 
VɈ�[OL�OPNOLY�SL]LSZ�YLWVY[LK�PU�LHYS`�������(SS�[OYLL�TL[YPJZ��NSVIHS��
UH[PVUHS��HUK�SVJHS�JVUÄKLUJL��HYL�Z[PSS�^LSS�HIV]L�[OL�H]LYHNL�YH[LZ�
calculated over the seven-and-a-half-year history of the MMI.

Short Term Index 
Business climate perceptions deteriorate

Economic Confidence 
Confidence remains below all-time highs 

GLOBAL ECONOMY NATIONAL ECONOMY LOCAL ECONOMY

PAST 12 MONTHS

2Q’19

KEY FINDINGS
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Short Term Index is calculated by taking expected net positive change 
in business climate plus expected net positive change in demand plus 
expected net positive change in sales over the next 3 months.

In contrast to the strong growth in both revenue and employment and 
healthy expectations for increased sales and demand, middle market 
leaders have a somewhat pessimistic view about the short-term business 
JSPTH[L��;OL�WYVWVY[PVU�VM�ÄYTZ�L_WLJ[PUN�H�TVYL�MH]VYHISL�I\ZPULZZ�
JSPTH[L�V]LY�[OL�UL_[�[OYLL�TVU[OZ�MLSS���WVPU[Z�MYVT�SHZ[�X\HY[LY�[V������
^LSS�ILSV^�[OL�OPNO�VM�����YLJVYKLK�H[�[OL�Z[HY[�VM�������([�[OL�ZHTL�
time, the proportion of leaders expecting a less favorable business climate 
jumped to 12%, the highest number recorded by the MMI. 

;OLZL�ÄN\YLZ�KYV]L�H�KLJSPUL�PU�[OL�:OVY[�;LYT�4PKKSL�4HYRL[�0UKL_��
down to 69 from 75 last quarter and 100 a year ago. In addition to 
WLYJLP]LK�I\ZPULZZ�JSPTH[L�MVYLJHZ[Z��[OL�0UKL_�ZJVYL�YLÅLJ[Z�SLHKLYZ»�
expectations for sales and demand in the short-term. Interestingly, and 
despite growing concerns related to the overall business environment, the 
proportion of executives foreseeing increased sales over the next three 
months is up from 44% last quarter to 48%. (At the same time however, 
a higher-than-before number sees sales softening.) The proportion of 
companies expecting increased demand in the short-term rose marginally 
MYVT�����[V������;OLZL�NHPUZ��OV^L]LY��^LYL�UV[�LUV\NO�[V�Z[VW�[OL�
0UKL_»Z�V]LYHSS�ZSPKL��>OPSL�[OL�ZJVYL�YLTHPUZ�HIV]L�[OL�SV^LZ[�THYRZ�
recorded during the second half of 2015, the downward trajectory over the 
past year indicates that at least some middle market leaders see warning 
ZPNUZ�VU�[OL�OVYPaVU��
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*VTWHYLK�[V�[OL�LUK�VM�������ZPNUPÄJHU[S`�TVYL�TPKKSL�THYRL[�SLHKLYZ�
say they would save an extra dollar as opposed to investing it. Last 
X\HY[LY�^L�ZH^�[OL�ÄYZ[�ZPNUPÄJHU[�PUJYLHZL�PU�[OPZ�TL[YPJ�ZPUJL�TPK�������
;OPZ�X\HY[LY��[OL�WYVWVY[PVU�VM�ZH]LYZ�Q\TWLK�VUJL�HNHPU��MYVT�����
[OYLL�TVU[OZ�HNV�[V�����[VKH �̀�7LYOHWZ�TVYL�[LSSPUN��[OL�WLYJLU[HNL�
of savers saying they would put the cash into a war chest for future 
investments declined, while those intending to hold onto the money as 
a cushion rose. That said, a clear majority of middle market companies 
������YLTHPU�PU]LZ[TLU[�VYPLU[LK�HUK�^PSSPUN�[V�W\[�L_[YH�KVSSHYZ�IHJR�
into the business right away. The leading areas for investment continue 
to be plant and equipment expenditures, followed closely by IT. 

>P[O�L_WLJ[H[PVUZ�MVY�M\[\YL�OPYPUN�\W�ZPNUPÄJHU[S`�[OPZ�X\HY[LY�HUK�H�NYLH[LY�
percentage of companies adding jobs at a rate of 10% or more, it’s not 
surprising that talent issues remain a top internal challenge for middle 
THYRL[�SLHKLYZ�PU�IV[O�[OL�ZOVY[�HUK�SVUN�[LYT��9L[LU[PVU�HUK�[\YUV]LY�
HYL�[OL�U\TILY�VUL�JVUJLYUZ��HZ�JVTWHUPLZ�ZLLR�[V�OVSK�VU�[V�[OL�Z[HɈ�
they have rather than try to hire in a tight labor market. There are fewer 
unemployed candidates and this, in turn, may lead to more aggressive 
WVHJOPUN�HZ�JVTWHUPLZ�SVVR�MVY�^H`Z�[V�^VV�X\HSPÄLK�LTWSV`LLZ��PUJS\KPUN�
those who may not be actively looking. 

Externally, companies continue to be most concerned with core business 
issues and sales growth in particular. To help drive that growth, nearly half  
of companies (48%) have plans to introduce a new product or service 
over the next 12 months and 44% say they will expand into new domestic 
THYRL[Z��*VUJLYUZ�YLSH[LK�[V�JVZ[Z�HWWLHY�[V�IL�[HWLYPUN�VɈ��*VTWHYLK�
to the last several quarters, similar proportions of companies continue 
to mention the government, competition, and the economy as long-term 
external challenges. 

Capital Investment 
Saving is on the rise 

Key Challenges 
Talent and growth challenges persist

INTERNAL CHALLENGES
1. TALENT MANAGEMENT  45%
2. BUSINESS  38% 
3. COSTS  14%

EXTERNAL CHALLENGES
1. BUSINESS  32%
2. GOVERNMENT  20%
3. COMPETITION  17%
4. COSTS  14%  
5. ECONOMY  10%

INTERNAL CHALLENGES
1. BUSINESS  60%
2. TALENT MANAGEMENT  60% 
3. COSTS  19%

EXTERNAL CHALLENGES
1. BUSINESS  34%
2. GOVERNMENT  25% 
3. COMPETITION  22%
4. COSTS  16% 
5. ECONOMY  11%

ADDITIONAL INVESTMENT ALLOCATION

LONG TERM CHALLENGES (Next 12 months)SHORT TERM CHALLENGES (Next 3 months)
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Hold Cash

Hold It for Investing

Capital Expenditures 
(Plant or Equipment) 

Information Technology 

HR (More Personnel)

Capital Expenditures 
(Facilities) 

HR (Training & 
Development) 

Acquisitions 

Other

15%14%

9%

9%

8%

2%6%

18%

19%

2Q’19

63%
WILL 

INVEST



-L^LY�[OHU�VUL�V\[�VM�Ä]L�TPKKSL�THYRL[�SLHKLYZ�JP[L�JVZ[Z�^OLU�HZRLK�
to name their top business challenges. However, when directly asked 
about their company’s cost structure, nearly half (49%) say they expect it 
to increase over the next 12 months. This percentage has been rising over 
the past several quarters. Additionally, the expected percentage change in 
JVZ[Z�Q\TWLK�UV[HIS`�[OPZ�X\HY[LY��[V������MYVT������[OYLL�TVU[OZ�HNV��
Indeed, expected cost structure increases are greater than the expected 
PUJYLHZLZ�PU�WYVÄ[�THYNPUZ��[OL�SH[[LY�VM�^OPJO�PUJOLK�\W�MYVT������[V�
�����V]LY�[OL�WHZ[�[OYLL�TVU[OZ��

One reason why increasing costs do not appear to be causing great  
alarm is that many companies plan to pass on those costs in the form of 
price increases: 55% say they are planning to raise prices within the next 
three months. Additionally, the majority of middle market leaders (52%) 
ZH`�[OLPY�ÄYTZ�HYL�]LY`�NVVK�VY�L_JLSSLU[�H[�JVU[HPUPUN�JVZ[Z�[OYV\NO�
VWLYH[PVUHS�LɉJPLUJ �̀

Profit Margins & Cost Structure 
Costs will rise more quickly than profit margins 

PAST 12 MONTHS

KEY FINDINGS
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2Q’191Q’192Q’18 3Q’18 4Q’18
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Profit Margin Cost Structure

Over the past few years, one of the most consistent observations  
is that larger middle market companies grow faster than smaller 
ones. Since the beginning of 2015, for example, the annual growth 
rate for the upper middle market (companies with revenues between 
$100 million and $1 billion) has been 8.4%, vs. 6.8% for the lower 
middle market (companies with revenues between $10 million  
HUK�����TPSSPVU���/V^�T\JO�VM�[OPZ�KPɈLYLUJL�TPNO[�IL�L_WSHPULK�I`�
mergers and acquisitions? Quite a lot, it turns out. 

>L�PZVSH[LK�JVTWHUPLZ�[OH[�OHK�UV[�LUNHNLK�PU�4
(�PU�[OL�WYL]PV\Z�
year and compared their growth during that period to that of the  
[V[HS�ZHTWSL��5LHYS`�OHSM�[OL�NYV^[O�KPɈLYLUJL�L]HWVYH[LZ�^OLU�^L�
look at organic growth alone. In the total sample, the upper middle 
THYRL[�NYL^�������MHZ[LY�[OHU�[OL�SV^LY"�HTVUN�[OL�VUS`�VYNHUPJ�
NYV^LYZ��[OL�KPɈLYLUJL�PZ�������

Spotlight 
Organic and inorganic growth

3.2

3.1
3.53.43.23.2

4
(�PZ�H�[VVS�[OH[�PZ�TVYL�H]HPSHISL�[V�IPN�JVTWHUPLZ�[OHU�ZTHSS�
ones. They have greater means, both monetary and managerial—
easier access to the capital needed for deal making, larger executive 
teams, and more sophisticated outside advisors. The upper middle 
market may also have more motive, being at a stage where moving 
PU[V�UL^�THYRL[Z�VY�HKKPUN�UL^�VɈLYPUNZ�PZ�TVYL�LHZPS`�KVUL�
inorganically. In addition, they have more opportunity, since smaller 
JVTWHUPLZ�I`�KLÄUP[PVU�HYL�SLZZ�SPRLS`�[V�ÄUK�[HYNL[Z�ZTHSSLY�[OHU�
they themselves are. 

5V[L��OV^L]LY��[OH[�4
(�KVLZU»[�L_WSHPU�HSS�[OL�KPɈLYLUJL�PU�
NYV^[O·H�SP[[SL�TVYL�[OHU�OHSM�T\Z[�IL�SHPK�H[�KPɈLYLU[�KVVYZ[LWZ��
One likely candidate: digital transformation. Data from the Center 
shows that digital transformation is accelerating growth in the middle 
market, and upper middle market companies say they are more 
advanced digitally than smaller ones. 

1Q 2015 - 2Q 2019 Total  
Middle Market

Lower MM  
$10-$50MM

Core MM  
$50-$100MM

Upper MM  
$100MM-$1B

Average Growth Rate  
All Companies

7.4% 6.8% 7.6% 8.4%

Average Growth Rate,  
Companies with No M&A  
in Previous 12 Months 

6.6% 6.3% 6.6% 7.1%
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Uncertainty … or doubt? 
7YLZPKLU[�/HYY`�;Y\THU�Z\WWVZLKS`�QVRLK�[OH[�OL�^HU[LK�[V�ÄUK�H� 
one-handed economist, because “All my economists say, ‘On the one 
hand,’ then ‘but on the other.’” People looking for clear economic signals 
from the middle market are likely to be as frustrated as Truman was.

On the one hand: American middle market companies have reported 
IHJR�[V�IHJR�X\HY[LYZ�VM�IHUN�\W�YL]LU\L�NYV^[O!�������HUU\HSPaLK��
this quarter following 8.7% in the one before. Of the four highest-growth 
quarters in the MMI’s seven-and-a-half-year history, three have come  
in the last 12 months. Nearly four out of 10 companies grew more  
than 10%. Similarly, the employment growth rate, 6.4%, is tied for the 
third-highest in MMI history. Even manufacturing—a soft spot in the 
overall economy—is strong in the middle market, with revenue  
up 10.1% year-over-year. If you look at hard numbers, this long 
economic expansion still shows plenty of life, at least among middle 
market companies.

On the other: The short-term index, a predictor of performance in the 
next three months, has fallen 10 points in the last year. The percentage 
of executives who foresee a less favorable business climate has doubled 
PU�[OL�SHZ[����TVU[OZ��>OPSL�Q\Z[�VUL�PU����ZLLZ�^LHRLY�ZHSLZ��[OH[»Z�\W�
from one in 20 a year ago. And while 77% saw their revenue growth rate 
increase compared to a year ago, just 52% foresee faster growth in the 
year ahead. Increasingly, middle market leaders say they want to sock 
L_[YH�JHZO�PU[V�H�YHPU`�KH`�M\UK��YH[OLY�[OHU�\ZL�P[�[V�ÄSS�H�^HY�JOLZ[�MVY�
future expansion. 

Watch what they do, not what they say 
6]LYHSS��[OL�TPKKSL�THYRL[�PZ�ÄUHUJPHSS`�JVUZLY]H[P]L��-HTPS`�I\ZPULZZLZ��
sole proprietorships, and partnerships—more than half the middle 
market—like to pay as they go. Generally leery of debt and reluctant to 
KPS\[L�LX\P[ �̀�[OL`�WYLMLY�[V�M\UK�[OLPY�V^U�NYV^[O��*VUZLX\LU[S �̀�[OL�Å\_�
of the capital markets and the overall economy has less impact on their 
investment decisions compared to public companies, which need to hit 
[OL�U\TILYZ�>HSS�:[YLL[�^HU[Z�[V�ZLL�

With that in mind, consider these data points:

�࠮ �3HZ[�`LHY��47% of middle market companies introduced a new  
WYVK\J[�VY�ZLY]PJL"�PU�[OL�`LHY�HOLHK��48% plan to do the same

�࠮ �3HZ[�`LHY��22%�HJX\PYLK�HUV[OLY�JVTWHU`"�PU�[OL�`LHY�HOLHK�� 
27% expect to acquire one

�࠮ �3HZ[�`LHY��19%�HKKLK�H�UL^�WSHU[�VY�MHJPSP[`"�SVVRPUN�MVY^HYK�� 
28% plan to add one

�࠮ �3HZ[�`LHY��36%�VWLULK�UL^�KVTLZ[PJ�THYRL[Z"�44% expect to do  
so in the next year

�࠮ �3HZ[�`LHY��15%�TV]LK�PU[V�UL^�PU[LYUH[PVUHS�THYRL[Z"� 
looking forward, 25% plan to do so

;OH[�PZ��HZRLK�HIV\[�[OLPY�V^U�JVTWHU`»Z�ZWLJPÄJ�PU]LZ[TLU[�WSHUZ��
executives are much more bullish than they are when asked about the 
state of the economy or what they would do with a hypothetical extra 
dollar. Now, these plans might not be baked into budgets. They might 
take more than a year to come to fruition. They might be put on hold. 
They might be scrapped. But all of these predictions and past actions 
are almost exactly in line with the numbers we saw in the second  
quarter of 2018. Judging by deeds, in other words, the middle market  
is forging ahead.

Perspectives
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of Grant Thornton International Ltd, one of the world’s leading organizations of independent 
audit, tax and advisory firms. Grant Thornton, which has revenues in excess of $1.7 billion 
and operates 59 o!ces, works with a broad range of dynamic publicly and privately held 
companies, government agencies, financial institutions, and civic and religious organizations. 

“Grant Thornton” refers to Grant Thornton LLP, the U.S. member firm of Grant Thornton 
International Ltd (GTIL). GTIL and the member firms are not a worldwide partnership.  
Services are delivered by the member firms. GTIL and its member firms are not agents  
of, and do not obligate, one another and are not liable for one another’s acts or omissions. 
Please see grantthornton.com for further details.

Cisco is the worldwide leader in IT that helps companies seize the opportunities of tomorrow 
by proving that amazing things can happen when you connect the previously unconnected. 
At Cisco customers come first and an integral part of our DNA is creating long-lasting 
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