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After being hit hard by the recession, Ohio’s middle market
has enjoyed a significant rebound. Despite key challenges,
performance is strong and the outlook is bright.
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STRONG
PAST YEAR
PERFORMANCE

Ohio’s middle market is growing across
all industry segments
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NEW CUSTOMERS ARE DRIVING GROWTH

0/ of firms increased their
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EXTREMELY
POSITIVE
OUTLOOK

More than 40% of Ohio middle market firms
expect industry expansion in the coming year
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GREATER CONFIDENCE IN THE ECONOMY
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NEED HELP ADDRESSING THE SKILLS GAP

Firms are primarily adding jobs in operations, marketing and sales, and manufacturing—
the three areas where it is most difficult to find qualified candidates
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THE U.S. MIDDLE MARKET

The U.S. middle market is defined by
companies with annual revenues between
$10 million and $1 billion. In addition to
their geographic and industry diversity,
these companies are both publicly and
privately held and include family-owned
businesses and sole proprietorships. While
the middle market represents approximately
3% of all U.S. companies, it accounts for a
third of U.S. private sector GDP and jobs.
The U.S. middle market is the segment that
drives U.S. growth and competitiveness.
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NATIONAL CENTER FOR
THE MIDDLE MARKET

Founded in 2011 in partnership with

GE Capital, and located at The Ohio State
University Fisher College of Business, The
National Center for the Middle Market

is the leading source of knowledge,
leadership and innovative research on the
U.S. middle market economy. The Center
provides critical data, analysis, insights and
perspectives to help accelerate growth,
increase competitiveness and create jobs
for companies, policymakers and other key
stakeholders in this sector. The Center’s
website, which offers a range of tools and
resources for middle market companies, can
be visited at www.middlemarketcenter.org.
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Ohio middle market firms believe lower corporate tax rates
and overall simplicity would be the biggest factors in
achieving a pro-growth tax code

Business resources used by Ohio’s middle market firms include:
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ORGANIZATIONS

53 % of middle market firms feel the cost/time required

to comply with regulations is too high
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