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Revenue 
A larger proportion of middle market retailers report year-over-year revenue growth this period, 
but the rate of growth has slowed for the sector, dropping nearly three points. Most companies 
anticipate continued growth in the coming 12 months but expect the rate of growth to continue 
to ease. 

Employment 
Compared to six months ago, a similar proportion of retailers expanded employment, but they 
did so at a less aggressive pace, in line with trends for the overall middle market. Retailers say 
employment growth will remain consistent into 2026. 
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Retail Trade’s Middle Market Defined
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Artificial Intelligence (AI) Adoption and Use
Nearly all middle market retailers have begun their AI adoption journey, and retailers are the most likely 
of any sector to be using AI for a combination of purposes. Advanced analytics and automation of 
routine tasks are the most popular use cases. 
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*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.


