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Manufacturing’s Middle Market Defined

ANNUAL REVENUE

$10 MM–$1 B
MORE THAN

22,200
BUSINESSES

GENERATING
$1.1T

IN ANNUAL REVENUE

GENERATES

15.2%
OF ALL MANUFACTURING   

BUSINESS REVENUE

EMPLOYS

29.9%
OF THE MANUFACTURING  

WORKFORCE

REPRESENTS

3.6%
OF ALL MANUFACTURING  

COMPANIES

Source: 2014 D&B Data
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The Functions that Business Leaders Plan to Implement AI into their Business  
in the Next 12 Months

*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.


