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Construction’s Top Internal Challenges Preparing for Growth
Over The Next 12 Months Through Capital Investment
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TALENT MANAGEMENT FINANCIAL BUSINESS GROWTH

59% 20% 19*

VS. NATIONAL MIDDLE MARKET

TALENT MANAGEMENT FINANCIAL BUSINESS GROWTH

54% 20% 20%
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Most Difficult Aspects of Running a Business in the Current Environment

2&5}:\%&5 s mawrcueng SR L consrecrion | RN weanoare TeckNoLogr
CONTINUITY OF OPERATIONS 22% 20% 28% 18% 17% 23% 23% 25%
ONGOING UNCERTAINTY 24% 21% 21% 27% 20% 17% 25% ‘
S AT 26% | 2% 28%
ANTANNOCUSTONER ewenr 2% | Z%  23% | 20% 2% % 2%
AN ACEVEN /CASH 22% 2% 23% 18% 26% 28% 17% 20%
FOSTERING COMPANY CULTURE 16% 17% 17% 16% 9% 12% 15% 18%
D e Eompany H1oRE 22% 24% 23% 19% 21% 27% 25% 20%
S ST e e 0% 2% IO 27% 19% | 26%
e weaThEr, 23% 29% 20% 25% 28% 23% 15%
AVOIDING LAYOFFS 21% 21% 18% 21% 16% 28% 22%
T 29%
SR s ranrs 2% 2% O %% 5% 2% [

Percent of respondents ranking these as first, second, or third most difficult
*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.

Construction’s Middle Market Defined

ANNUAL REVENUE MORE THAN GENERATING
*10 MM-*1B 12,000 *360B
BUSINESSES IN ANNUAL REVENUE
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Source: 2014 D&B Data
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