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Financial Services’ Top Internal Challenges Capital Investment Plans
Over The Next 12 Months Still On Hold
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Most Difficult Aspects of Running a Business in the Current Environment
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BUSINESS

FINANCIAL
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SERVICES HEALTHCARE  TECHNOLOGY*

CONSTRUCTION

SOMETHING ELSE 4% 3% 5% 0% 2% 4% 1% 3% 2%
Percent of respondents ranking these as first, second, or third most difficult
*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.
Financial Services’ Middle Market Defined
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