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Construction’s Revenue Growth Construction’s Employment Growth
vs. National vs. National
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Construction’s Top Internal Challenges Preparing for Growth
Over The Next 12 Months Through Capital Investment

®

WILLINGNESS \\P/
‘ TO INVEST o000
SIGNIFICANTLY o
% INCREASES AMONG 73 °
MIDDLE MARKET WILLINVEST
CONSTRUCTION 0 0

TALENT MANAGEMENT COVID-19 FINANCIAL COMPANIES SINCE
47% REPORTED

A8% 5% 1%

VS. NATIONAL MIDDLE MARKET

TALENT MANAGEMENT FINANCIAL COVID-19

46% 23% 18%




2Q 2021 CONSTRUCTION MIDDLE MARKET INDICATOR

Long-Term Negative Impact of COVID-19 on Construction vs. Other Industries
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ALL MIDDLE
MARKET Bt ManuRacTURG  MHOLEALE Renr | consrucnon | FENCELueamome  TecnoLoey:
(OMPANIES
SUPPLY CHAIN 38% 20% 27% 35% 27% 18% 20%
BUSINESS o o, o o o, o, o o o,
BUSINESS e 2% 7% 21% 20% 28% 21% 18% 25% 15%
2022 PROJECTED ) o o o o, o o, o o
REVENUE 31% 17% 14% 11% 18% 17% 11% 21% 10%
GROWTH [ o o o o o [ o, o,
RO 31% 7% 15% 20% 27% 12% 12% 23% 12%
CUSTOMER DEMAND 30% 17% 17% 30% 26% 25% 14% 21% 13%
EMPLOYMENT o o o o o o o o o,
R orarry  30% 22% 22% 37% 19% 21% 15% 33% 15%
CAPITAL SPENDING 27% 16% 18% 20% 24% 8% 13% 31% 14%
WORKING o, O, O, o, O, o, o, O, O,
WORKING o 26% 19% 18% 20% 27% 21% 10% 27% 14%
PAYROLL o o o o o o o, () o,
PAYROLL omkeny 25% 15% 7% 11% 24% 11% 12% 21% 15%
ACCESS TO CAPITAL 23% 13% 13% 5% 13% 17% 16% 24% 14%
DIGITAL o o, o, o, o o, o o o,
DA vATON 14% 10% 9% 15% 16% 9% 12% 9% 10%
Percent of respondents stating they expect a minor or major long-term negative impact from COVID-19
*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.
Construction’s Middle Market Defined
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