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2Q 2020 MANUFACTURING MIDDLE MARKET INDICATOR

Business Services’ Middle Market Defined

ANNUAL REVENUE
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Source: 2014 D&B Data
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Immediate Negative Impact of COVID-19 on Manufacturing vs. Other Industries

Percent of respondents stating they expect a minor or major immediate negative impact from COVID-19
*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.
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