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Texas’ Middle Market Defined
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Actual & Projected Revenue Growth
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Actual & Projected Employee Growth
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financial, tax, accounting, legal, or other advice, or relied upon in substitution for the exercise of your independent judgment. For your specific situation
or where otherwise required, expert advice should be sought. The views expressed in this publication reflect those of the authors and contributors, and
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guarantee its accuracy, and it may be incomplete or condensed. The Ohio State University makes no representation or warranties of any kind whatsoever in
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