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Texas’ Middle Market Defined
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Actual & Projected Revenue Growth
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Actual & Projected Employee Growth

10
9 -
8 —
7 —
6 —

0]
I I I I I I I I I I I I
2Q15 3Q’15 4Q15 1Q"16 2Q16 3Q’16 4Q’16 Q17 2Q°17 3Q17 4Q17 1Q18 2Q18

—@— Texas —@— National --l-- Texas (Projected) --M-- National (Projected)

Copyright © 2017 The Ohio State University. All rights reserved. This publication provides general information and should not be used or taken as business,
financial, tax, accounting, legal, or other advice, or relied upon in substitution for the exercise of your independent judgment. For your specific situation
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