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National and Local Confidence Remains Strong Preparing for Growth
in Ohio; Global Confidence Dips Through Capital Investment
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Ohio’s Middle Market Defined

ANNUAL REVENUE NEARLY MORE THAN
YI0MM-*1B 5,400 $225B
BUSINESSES IN ANNUAL REVENUE
=~ A
1 I g
- h h /\/
o8| |2=]la=] ol
REPRESENTS EMPLOYS GENERATES
0.9% 287 197
o ®) o
o
OF ALL OHIO OF THE OHIO OF ALL OHIO
COMPANIES WORKFORCE BUSINESS REVENUE

Ohio’s Middle Market is Diverse

CONSTRUCTION HEALTHCARE RETAIL TRADE WHOLESALE TRADE
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FINANCE & INSURANCE PROFESSIONAL MANUFACTURING TRANSPORTATION
SERVICES & WAREHOUSING

457 61* 23.0 27~

Source: 2014 D&B Data
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Actual & Projected Revenue Growth
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Actual & Projected Employee Growth
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or where otherwise required, expert advice should be sought. The views expressed in this publication reflect those of the authors and contributors, and
not necessarily the views of The Ohio State University or any of their affiliates. Although The Ohio State University believes that the information contained
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guarantee its accuracy, and it may be incomplete or condensed. The Ohio State University makes no representation or warranties of any kind whatsoever in
respect of such information. The Ohio State University accepts no liability of any kind for loss arising from the use of the material presented in this publication.




